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The objective of this study is to trace the impact on the
behavior of the children after watching cartoon programs. Cartoon
network is one of the most favorite cartoon channels for
children. As cartoon network is 24 hours channel, so children
spend most of their leisure time in front of it.
It not only
attracts the children through its contents but also inculcates
some positive and negative habits in them. One of the main
factors which influence the children while watching cartoons is
violence. Violence is a vital part of most of the cartoon
programs. Children are induced and attracted by violent content
by broadcasters. The study design is survey research and nonparametric statistics is used for data analysis. This study
explores the impact of violence presented in cartoons on children
behavior. They not only imitate their favorite cartoon characters
but even force their parents to buy the same costumes or
accessories as displayed by different cartoon characters. This
study also depicts this fact that the behavior of the children in
class is influenced by watching different cartoon programs.
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group from 2 to 17 years, whereas, rest 32
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(Saturnine, 2004). Under the guise of “ having

evidence
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H1:

Behavior of school going kids in class is
influenced by the frequency they watch
cartoons.

H2:

Violence

presented

in

the

cartoons

influence the behavior of the children.
METHODOLOGY
The design used in this study was survey. The

Value
Linear-byLinear
Association
N of Valid
Cases

6.22

Degree of
freedom
1

p-value
.01

300

Table 1. Chi-square Test between the behavior of the
students in class and the frequency they watch cartoons

school going children of the age group 6-13

2. For testing the second hypothesis, that the

years, from different public and private schools of

behavior of children is influenced by the violence

Bahawalpur City were selected through Simple

presented in the cartoons, the chi-square test of

Random Sampling. A sample of 300 children

association was used. The study gave the

having television set and cable in their homes

significant result at p < .05, so we can come to

was

given

the conclusion that the violence present in the

questionnaire based on Clara and Marian (1980)

cartoons has strong association with the behavior

work and researcher also explained all the

of the children.

selected.

The

children

were

questions asked in the questionnaire. In order to
remove any ambiguity, they were entertained one
by one so that they might not confuse and can
easily respond to questions. The data were
analyzed

by

using

non-parametric

test

in

Statistical Package for Social Sciences (SPSS)
software version 15.
Test of association
1. For testing the first hypothesis, we used the
chi-square test of association to measure the

32.00

Degree of
freedom
4

27.19

4

.00

23.79

1

.00

Value
Pearson ChiSquare
Likelihood
Ratio
Linear-byLinear
Association
N of Valid
Cases

p-value
.00

300

Table 2. Chi-square Test between the violence presented
in the cartoons and the behavior of the children

strength of relationship between the behavior of
the children in class and the frequency they watch
the cartoons. The study showed that the result is
significant at 5% confidence level because p <
0.05. Chi-square result is shown in Table-1

The purpose of this study is to see the impact on
the behavior of the children after watching
cartoon programs. Our study revealed two facts
that (i) there exists strong association between

below.

6.75

Degree of
freedom
2

6.93

2

Value
Pearson ChiSquare
Likelihood
Ratio

DISCUSSION

watching cartoon programs and the behavior of

p-value
.03
.03

the children in class and (ii) the violence present
in the cartoons has strong association with the
behavior of the children. The result of our study
supports the study of Clara and Marian (1980) in

10
International Journal of Management, Economics and Social Sciences

which they showed that the teachers believe that

character of the school going kids is Jerry with

cartoons have strong impact on the “ in-class”

41.2 percent.

behavior of the children. Children often used to

The children are the most important faction of

demonstrate television-related behaviors in the

the society which is being affected by the

classroom.

television contents and cartoons that is why

between

We

observed

violence

and

strong

the

association

behavior

of

the

children like dresses and accessories/ belongings

children. Our study is supported by the study of

of their favorite cartoon characters. It was

Anderson (2003) in which

that

observed that 78 percent of the children are

violence shown in television programs and video

attracted by the dresses of cartoon character.

games is clear cut evidence that violent contents

Moreover, 44 percent children like to buy different

will increase aggressive and violent behavior of

accessories

youngsters in both short-term and long-term

characters and 39.9 percent of the kids buy these

context.

accessories sometimes. It was observed that

he showed

related

to

different

cartoon

majority of the children (63%) like to watch
CONCLUSION
In the current era of powerful media, the children
also affected by their most favorite program on
television i.e. cartoons. To conclude the recent
study, we can say that there is a strong impact of
Cartoon Network on school going kids which can
be seen on their life style, dressing, aggressive
and violent behavior and their language. We
found from our study that most of the kids i.e. 80
percent often spend their time in watching
cartoons and more over Cartoon Network is the
most favorite cartoon channel of 84 percents

comedy and a very low number like to watch love
and action in cartoon programs. Due to their
tender minds, most of the children try to imitate
the actions performed by different characters.
Violence is also integral part of the even those
cartoons which are comedic in their genre. Even
in comedic cartoons, characters fight with each
other which are liked by the kids. 82.6 percent
like fight scenes between two characters e.g.
Tom and Jerry. Many children i.e. 57.8 percent
like to fight with their classmates and other
children after watching these comedic fights.

children. Most of the students i.e. 65.2 percent
spend daily 1 to 3 hours in watching cartoons on
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